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Abstract: Manaugers of entrepreneurial firms engage in so many different entrepreneurial activities However. 
entrepreneurs do no/ gi,•e adequate at1enlio11 and commitment on iss11e.f of Innovation, such as new product 
clen•lopment. 1ec/111ulogical, channel innom1io11 and market upport11nilles which prompt entrepreneurship 
i1111uva1iveness The study evaluated the effect of innovation orientation strategy on performance of paint 
111<1111,jm t11ri11g .firm, 111 Lagus state with special reference to quuted paint manufacturing firms in Lagos state, 
1\ 1g,·n,1.St'Cu11cl11ry dat11 111err: '"lupte,J /rum buth tnll!rll(J/ Jinmtcial rec:orJs wtd audited Ji11c111ciu/ repurll' of 
,.-!,·, 1edJir111., ji-u111 "period oj 2012-2017 P11rpus1ve sampling tec:/1111q11es were used to select eight (8) of the 
'I'"'"'" firms Dar" collected was analyzed using Dcscriplll'C stal/stics while 11011-paramctr,c statistical test sue/, 
"' n!!:rC.Hion anu(,·s1s a11cl ANOVA wen: used to tc:st the Jormulated hypothesis. The results reveuh!d that 
p111d11c1 innoi:a1io11 had u po.fitiw relationship and signijicunt e/Ject on perjormance of return of sales and profit 
111 pain/ ma,111Ji.1cl1ll"ing firms (R'=0795, P=0.000, F=34,400). Technological i111101•ationltad a positive 
relationshpand significant effect on performance of sales and proji1 inpaint 111an11Jact11ri11g Jir111s in Nigeria 
(I( -0 776. P={)_()(J(J, F=JJ/00). There.fore, marker am/ distribution 1n1101·arion fwd a pos,rive relationship and 
\/',!lll{irn111 dj,,,., on performance of sales and prufil (R·'..o 605. P=O oon. F=J 1300) Th,s study concluded that 
entrepreneurial innovative orientation had significant effect and relationship on performance of selected paint 
111,11111/111111nng.Jirnu. in .f\·,g.•riu Therejon•. the w,d,· n•n1111me11Clt•cl t/m/ entrepreneurs and management of pmlll 
manufacturing firms should promote unovate and proactive culture in order to take advantage of new market 
, ,: .. 1 ~'"!! .,, n<1n11,, ''"" "JJi'ltl/'llllliltl'\ Ill rill• /JCIIII( ""'"'"Y 
heywords; Innovation Orientation Strategy. Products innovation, technological innovation, 
Channels/distribution innovation, Market Innovation, Performance, (Quoted Paint Manufacturing Firm 
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I. Introduction 
The cuncepl uf mnovat1on orientation (10) was derived nnd coined from the word entrepreneurship 

111 '"'n\a\1on and ~1rakg1"· management litern111n:!>. Hcm:c, the nollon has grown very rapidly in a complex. 
d~ 11.amic amt compcllll\•\.' business env1ronmcn1. Thcn.:fore,the prominence of iMovation orientation(IO) has 
been discussed by numerous past researchers (Adams,Freitas-Bodas, & Fontana, 2019; Yoon, Kim, 
&l>cdahanov. 2018:Zchir, Can &Karaboga. 2015;Corbo, 2012; Rauch,Wiklund, Lumpkin &Frese, 2009; 
Siguaw, Simpson &En12006). Consequently. the 10 variables has five dimensions; Technological 
"""'va1ion.produi:1 1nno,·at1on. processes innovation. channels or network distribution innovation and Market 
1111111\'illiun I Carr. I 1-NY l. Hi:ncc. only four uf lho~c: ,·ariables were considered in this study. lnnovationorientntion 
11.,, b..:i:n 1,,uml 1,, p1\•' 1.k ,u,t:11n.,ti,l,1) i,!W111h ,11111 ,1rgunizn11unnl performance (Rauch, Wiklund, Lumpkin 
,\-1,,·K 2Ull9.\\,111,.! & .\h111..:d. 21l04.W1l..tund&Shl·ph..:rd, 2005). Arguably, firm level of performance can be 
,h:.: 111111nl b, 111, nl\.'111 11,- di.', dupu,~ 11.:11 rwd11l h, -.ourcm~ nnd mukmg use of new h:chnological machin1:s 
.,,:.1 p1t1,1d,,l. 111 ,kh·l,,p111~ ;ind i:Kp.111<1111g 11.:w rnarki:1 lnnovnuon orientation 1s a multi-dimensional construct, 
which reflect the lolllm ,ng cntrcprl'ncun.11 act1vi11i:~ uf new product ideos, screening and development, and 
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employing proactive strategy to enter into a new market (Manu and Sriram, 1996). Hurley and Hult (1998) 
further 1.'.0nl.'.eptualm:innovation oncntntion lf O):is an aspect of culture and value system of openness to new 
vital ideas that would transform into actions and commercialization of products and processes. Thus, the 
continuous commitment to innovation helps entrepreneurial firms to aggressively out-perform its competitors in 
the market place, enhance entrepreneurial survival and increase superior performance of sales and profit growth 
( Lumpkin &Dess, 1996, Hakala, 2011 ). 

Apparently. in any developing nation such as Nigeria. the paint manufacturing industries occupies a 
strategic position in a country's socio-economic settings: not just because of its contributions towards 
developing the building and construction sector. but its additional potential in encouraging mnovativeness and 
entrl'preneunal act1v1t1es. However. the continuous dismal of innovation and return on sales and profit growth in 
the paint manufacturing sub-sector has over the years been a source of fundamental concern to inventors and 
entrc:preneurs.Consequently, the poor attention to innovation has affected optimal sales and profit growthand 
survival of the industry. As a result, the drive for innovation and new techniques hns become the strategy for 
high technological industry in Nigcrin. In entrepreneurship literatures, innovation is one of the components of 
evaluating the aclivities of entrepreneurs (Zehra, 1995). That is the main entrepreneurial activity contain not 
only product innovation. but also involves processes, channels and technological innovation Tidd&Bessant, 
2009; Cormican& O'Sullivan, 2004) and also recongnition of new market opportunities Eckhardt and Shane 
(2003), 

More ~o. II appl'Ors that entrepreneurs and management of p:unt manufacturing firms in developing 
countries, most especially in Nigeriaseems not to have paid so much attention to innovation, experimentation 
and novelty More so, very little empirical research work has been done in examining the relationship between 
entrepreneurial innovation orientation and return of sales and profit growth in the quoted paint manufacturing 
firm-;. Base on this fact, Busenitz, West, Shepherd, Nelson, Chandler and Zacharakis (2003), was of the opinion 
that the field of entrepreneurship is multidimensional in nature. They argued that innovation and opportunity 
1dc1111fication and recognition of m:w marki:t contribute lo the iit:ld of entrepreneurship. Furthermore, most 
111,·raturcs have ovcrnowcd the linkage between innovativeness and firm performance, such as cntrcprcneurinl 
behaviourof firms nnd product innovation on corporate performance Day, Reynolds & 
I anc aster(2006) However, without proper linking the entrepreneurial innovative variables, such as products. 
cn:hnology, market expansion and channel innovation on sales and profit return of the firm.It is in line with 
these submissions from the extant literature that the present study aucmpts to evaluate the effect of Innovation 
Orientation on Firms Performance in selected paint manufacturing firms in Lagos state, Nigeria. Therefore, the 
following hypotheses were stated in line with the objective of the study. 

Ho,. Innovative Orientation Variables have: no significant effect on performance of quoted paint manufacturing 
linns. 

IJ. Thcurcticul Framework and Literatures Review 
l1111urntio11 Oricntntlon strnh:gy 11nd Firm Pcrt'ormnncc 

The review ul numerous literatures revealed divergence linkage between innovative orientation 
,1r.111:gy an,I pertorm.1111.'.l.' in developed and developing countries of the world. Damanpour&Gopalakrishnan, 
(2001) revealed a relationship between product and process innovation and high performance Tatikonda& 
f\t,,ntnya-We1ss. (2001 l lound that factors such as product quality and costs affect marker outcomes. 
Damanpour& Evan ( I IJ84); Han. Kim &Srivastava ( 1 'N8 l found that administrative and process innovations 
had a positive relationship with organizational performance. Similarly, lttner&Larcker (1997) also found a 
rl.'.l;111orn,h1p betwecn innovations and proxies of firm performance (ROA and Growth) in the computer industry. 
Although, much of this empirical studies had focused more on various innovation orientation construct en 
d,ll~·rcnt indu.,;tries. howcwr, no studies has been done in the paint firms, given the gaps to fill. 

Schumpl!tcr. ( 1934 & 2002) rccongnisc thi: dominate thcory of innovation as the drive for new things 
and opportunities, Schumpeter. (2002) further described entrepreneurial management as a driver of market­ 
based systems with the capacity to undertake something new which brought about procedures that lilied in as 
motivations for the movement of market economy. The extent to which an organization is entrepreneurial, in the 
sense of taking risks and creating new products, manufacturing techniques and markets (Schum peter, 1934), and 
the empirical study support the relationship and benefits with performance of large variety of western 
lir111~(Rauch, Wiklund, Frc,e& Lumpkin, 2009; Wales, Monsen&Mckelvie, 2014) 

The construct of this study were embedded on innovation and opportunity based theory. This is based 
o the lact that iunavation and opportunity based theory is the pioneering theoretical perspective on 
uhpreneutship and strategic management This theory view that firms should he creative and search for new 
rs ul doing things Thie theoretical perspective states that entrepreneurs re leaders of creative power for 
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111111,vation and also that innovativeness of cn1repn:n1:un:-il spint 1~ 1he dominanl relurn of sales and profit 
prlormance of a firm base on the activity of the .:n1rcpr1:ncur ( L1ntuncn, 2000; Schumpeter, 2002). 
Furthermore, seeking for new opportunities is about introducing new approach of producing new technological 
1-.n,,w-how of doing thing .md identifying new proc.Jucl oll~r111g to gain market entry (Shane, 2003; Shane and 
\'"1k11taraman, 2000).This theory 1s consistent "rth som1: pnor empirical research in entrepreneurial innovation 
and performance of manufm:tunng firms. For instance. a pnor research conducted byRosenbusch, Brinckmann& 
Bausch (20111 reviews .i meta-analysis between entrepreneurial activity of 1nnova1ron and future performance of 
a firm They found that there is a positive relationshrp between innovation and performance. The conceptual 
model adopted to support this research work was presented in Fig. 1.1. 

Fig I.I Conceptunl Models 

saoioooouon'] 
_____ ,. I 

Technolog1t;j-=1 
, Innovation ------ ---- 

Performance: Return - on sales and profit 

nnovatiot 

------ --·- _j 

Invariably, evidence from variouscmpirical literaturesin developed countries (Rosenbusch, 
Brmckmann& Bausch 2011, Damanpour, Walker, Avellaneda. 2009, Simpson, Siguaw&Enz 2006, Hnn, Kim 
.\: St 1vastava, 1998, Cooper, 1984, Siguaw, Simpson. Baker, 1997, 1998 showed the extent of relationship 
11,·1wcen innovationon..:ntation aml various constructs on firms Performonce 111 other sectors. However, scanty 
~·111p1ncal rescarch ,n d..:vdoping countries like Nigeria and mo:-.t especially in the paint manufacturing industries 
has not been well explored This create further gap for this study to fill. Therefore,Rosenbusch, Brinckmnnn& 
lfau,ch (2011) conducted n meta-analysis on the benefits of innovation and its relationship with performance of 
SMEs. The findings revealed that factors such RS age of firm, types of innovation and cultural context had 
s1gnifo;ant impact on firm performance. Damanpour, Walker & Avellaneda, (2009) examines the various 
innovation orientation types (Service, technological process and administrative process) on organizational 
r~·rlormancc 1n public service companies in the UK. The findings revealed that focus of innovation over the 
years had no effects on performance. however, beneficial to organizational pcrformance. Simpson. 
Saguawa&Enz (2006) examines the various f:11:tors th.it ;iffcct 1nnova11on orient.itron. The findings revealed that 
thee was a positive and negative effect on innovation orientation on firm finuncial performance and other 
11111,,va11vc outco1111::-.. Han, Kim &Srivastava, 1998 ) evaluated the meditational role of Innovation between 
i.a ket orientation and organisational performance The findings revealed a positive and significant relationship 
between innovative orientation and performance Similarly, the findings also showed a positive and non­ 
simficant relationship between market orientation and performance Cooper, (I998) also examines the 
combined effects of 111novallon types and organrs;it1onal perlorrn;incc. The results showed that the rewards of a 
successful innovation programmes is highly vrable in terms of salt:s, profits nod growth performnncc.Siguaw, 
Simpson & Baker, ( 1997) examines the influence of marker orientation on the key performance factors of 
channels such as trust, cooperation, commitment and channels relationship. Hence, the results revealed thnt 
rn.,rket orrentat1011 had a positive effoct on key performance factors Similarly, Sigunw, et al. 2008 examines the 
eltects of ~upph.:r mark.:t orientation on distributor market orientation in their channel relationship. A model 
was developed 10 cxamrnc the effects and consequences of supplier's market orientation on distributors 
l•1,rnt;1tion and its relationship with other key channel factors. The findings revealed that supplier's market 
orientation affect the key factors of channels relationship such as distribution market orientation, cooperntivc 
norms, trust, employee commitment and satisfaction. · ·.' ' 

111. Materials, Measures and Methods 
Thc rese.irch population comprises of all registered quoted paint manufncturing firms currently 

up,·r.itm~ in b.i~,·d 011 fl.SF. rcpon (20171 Thrs stud~· only ful."uscd on registered eight quoted paint 
manufacturing firms in Lagos state., Nigeria which includes Delux Paints subsidiary of UAC Ple, Berger Paints 
Neria Ple, International paints West Africa IPA) Ple. DN Meyer Ple, Portland Paints Nigeria, African 

- - - - - -- - - - - -- - - - - - - 
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paints Nigeria Pie. chemical and Allied products Pie (CAP) nnd Premium Paints Pie. The choice of these firms 
was based on their predominance activities in the paint and chemical industry in terms of product quality, 
pursuance of innovation.brand strength. turnover. market share. reputation nnd technological capability. 
However, the choice of these firms in Lagos state also was predicated on the fact that Lagos was considered the 
ominercial capital of Nigeria with inodern commercial infrastructure and socio-economic activities that support 
,.,.,,,, prcncursh1p anJ 101111\ .,ti\ c artiVltics all )'l..'ar ruunJ. Scu>mlnry data wen: sourced from audited 
pulslishedfinancial reports and internal financial records of the quoted firms from a period of 2012­ 
201 7 .Purposive sampling techniques were employed to ensure proportional repn:sentation of selected firms in 
the study area Thi: eight paint manufacturing firms were homogeneously. totally and purposively selected from 
th,· quoted paint manufacturing industry when looking at the performance of the tirms over a period of time. 
Data collected was analyzed using Descriptive statistics while non-parametric statistical test such as regression 
;111alysis and ANOY A were used to test analyseddata using Statistical Packages for Social Science (SPSS) version 
20 

IV. Results and Discussion 
Descriptive Analysis of entrepreneurial mnovat1on variables 10 relation to sales and profit Growth. 

Tnblc I showed the data obtained for entrepreneurial innovation variables used in the study. For 
enlreprcneurial innovative variables, the data extracted from the audited financial report, internal financial 
records and pen,onal interaction with the firms are the numbers of new points products/brands produced over a 
period of time. numbers of iMovativc/automated technological machines purch3scd, numbers of total paint 
Jcpotsh.listribution network and new market opportunity/development areas. On the other hand two key 
111,h~·ators \:Onstitutc measures of the dependent variables. Return on sales and net profit margin They were 
quantified in terms of percentage change from one year tu ,,nulher. In 2012, (47) automated and technolo811.:nl 
machines were purdiascd hy the firms, (68) were purchased in 2013. (70) machines were bought in 2014, (75) 
i 2015., ( MO) 111 20 I<• :md wh1h: (95 I 111 2017. Secondary data collected showed that there was continuous 
11i. ,~-a~e 111 the numbers ol innovative, automated and tcdmulogy machines purchase by the firms between 
2012,2015.201 h aml 2U 17. with 2017 having the highest \ aluc (95) of innovative machines. 

S1mtlarly. in 20 l 2 a Iota I numbcr of(85) new variety of paint products was produced by the firms, (89) 
111 .!U 13, (96) m 2014. ( 160) in 2015, ( 170) m 2016 and ( 179) in 2017. The data collected showed that there is a 
steady increase in variety of paint products in the Nigeria market and that the companies engnge in the 
development of different paint brands. 

Table 4.1 i1bo showl. the two key measures of pcrforrnnnce such as return on snles and net profit 
111,ll"!!tn Data obtained from the linancial reports revealed a mmimum of return on sales of (26.2%) in 2012 and 
a 111:ix,mum ot (45 5%) in 2017 This index of sales return shows that the paint manufacturing firms have: a 
steady increase in sales over a period of years. Simtlnrly. the profit index shows that minimum ( 17.1%) in 2012 
and maximum (30 3%) in 2017. This implied that the profit levels of the firms increased over time due to 
111111.,vative aclivities. Total number of (6 70) depots and distribution outlels were opened in 2012, (720) in 2013, 
(980) in 2014, (1220) in 2015, (1400) in 2016 and (1600) in 2017. This showed that the numbers of depots ond 
distribution outlets opened increase the market coverage and competitiveness. Furthermore, data obtaim:d from 
tlw linancial reports revealed a minimum return on sales of (26.2%) in 2012 and a maximum of (45.5%) in 
201 7. This index of sales return shows thnt the pnint manufaclurmg tirms hove a steady increase in sales level 
over 3 period of Y'-':Jrs. S11nilarly. the prolit index shows that minimum (17 1%) in 2012 and maximum (30.3%) 
in 2017, This tmplt~ll that the profit growth of the firms increased over time due to innovative activities of the 
1°11111' 

l"nbh:: 1 Unta pn::.cntut1on um.I Analysts of results obtained from internal financial records/document and 
uud1tcd linanctal ,~·ports ---- Year Numbers of new !'liu of nvw Nu uf Return on Sule» Net pron, 

technulugicul & paint products Depots/distri (ROS) Murgln(N 
innovative butlon % PM) % 
murhinrs uulkls 

:?01:? 47 BS 670 26 2 17 I 
2013 till 89 nu 30 I 218 ----- . 2014 7U 96 980 J0 4 20 8 
2015 75 I 60 1.220 HS 24 0 
2016 so 170 1-100 40 6 20 7 
2017 9 5 179 1600 4.5 4 30 J 

Sourer: Author•s compilation from Annual financilll repurls & internal financial records, 2012- 
2017. 
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Rl:greuion Anal\'Sn Behnenlnnovatlon Orientation Strategyand performance. 
Table 2, examined the effect of Entrepreneurial InnovationOrientationon salesand profit performance 

proxies return on sales and profit in the paint manufacturing lirms. Therefore, in order to achieve the stated 
objectives a regression model was constructed to test the data collected and analysed.Thus, the table showedthe 
regression result of product innovation, technological innovation, m11rket/innovation and distribution& 
outletsinnovation R=0.892which is 89.2%. showing a linear positive relationship between Product 
inovationand performance of return on sales profit in paint manufacturing firms. The R square of .795 
111d,~a1cd that "79.5% \M1a11ons in dcpemlcnt variable (return on sah.:s and profit) is explained by independent 
, .111.1bks (prudurl 111nov;i11on) That 1s produi.:1 innov:itllJtl pn:diclcd 79% of dependent variables performance 
(return on Sales & Profit) Therefore, product innovation had a significant effect on performance of return of 
sales and profit in the paint manufacturing firms. Similarly, R=0.881 which is 88.1%, showing a linear positive 
relationship between technological innovation and performance of return on sales profit in paint manufacturing 
firm~. The R square of .776 indicated that 77.6% variations in dependent variable (return on sales and profit) is 
nplaim:d by independent variables (technological innovation). That is technological innovation predicted 77% 
ot dependent variables performance (return on Saks & Profit). Hence, technological innovation had a 
significant effect on performance of sales and profit. More so, R•0.778 which is 77.8%, showing a linear 
positive relationship between market innovation and performance of return on sales profit in point 
111;,nufacluring firms. The R square of .605 indicated that 60.5% variations in dependent variable (return on sales 
and profit) 1s cxplmncd by independent variabh:s (market innovntion). That is market innovation predicted 60¾ 
ol dependent variables performance (return on Sales & Profit). Hence, market innovation had a significant effect 
011 performance. The p= 0.000<.05 indicated that the dependent variables of performance (return on sales and 
profit) was determined by independent variables (product innovation, technological innovation and market 
111novation. F- Values statistics of 34.400, 33,100 and 31300 showed that the overall equation is significant at 
p=-0.000<0.05. 

Table 2: Regression result on technological innovation on return of sales & profit 

' scar Ta ·- - l - - -··--- ----· ---- -- - - - -· a I quote Adjusted R I Sid l:rtur ,,r r-Valu,; Beta Sig 
-- - [ the Estimate 

8»2 795 705 250 34.400 179 OCH 
881° 776 706 226 33100 168 OCH 
778° 60S sso 209 JI 300 14 5 ooo• 
77ft' 605 sso 209 l I 300 14S IIXr 

I ' I ~ 
Source: Author's compilation from field survey, 2019 

a Dependent Variable· Performance. 
b Predictors: (Constant), Prod innovation. tech innovation, distribution &/market innovation Sig nt .05 level 

Table 2, examined the effect of Entrepreneurial lnnovat1onOrientotionon sales and profit performance 
proxies return on sales and profit in the paint manufacturing firms. Therefore, in order to achieve the stated 
objectives a regression model was constructed to test the data collected and analysed. Thus, the table showed the 
regression result of prodUl't innovation, technological innovation and markel/distribution innovation. R•0.892 
which is 89.2%, showing a linear positive relationship between Product innovation and performance of return on 
sales profit m paint manufacturing firms. The R square of . 795 indicated that 79 .5% variations in dependent 
\:trtatilc (rclurn on sales and profit) is explained by independent variables (product innovation). That is product 
m11 .. ,·a11on predicted 79•.·., of dcpcmlent v,irrable~ pl·rforn,ance (return on Sales & Profit). Therefore, product 
iniuvation had a sigmificant effect on performance of return of sales and profit in the paint manufacturing firms, 
iuularly, R=0.881 which is 88 1%, showing a linear positive relationship between technological innovation and 
pn h•rmant.:l' l,f return llll ~.,le~ pro fit in paint manufacturing firms 'The R square of 776 indicated that 77.6% 
variations in dependent variable (return on sales and profit) is explained by independent variables (technological 
inovation). hat is technological innovation predicted 77% of dependent variables performance (return on 
Sales & ProlitJ He1Kc, h.:dmulogi..:,il 111nuva1iun had a s1gnilican1 d'ti:cl un pcrformam:e uf sales und profit. 
More so, R=U.77l< which is 77.8%, showing a linear positive rcla11onsh1p bctwccn market and distribution 
11111l•vat1on and p1.:rlormancc ol return on sales profit in paint manufacturing firms. The R square of GOS 
indicated that bU 5% variations in dependent variable ( return on sales and profit) is explained by independent 
, .111.1blc\ (market & distribution innovation) Thul is market and distribution innovation predicted 60% of 
,kp,·nJl·nt \i1r1;1hks perfu1 mance (rclurn on Sales & Profit). Hence. market &distributioninnovntion had u 
"'!!111li,·an1 dltl.t 11n pl'rlormani.:c The p== 0.000< 05 indicated th111 the dependent vari11bles of performance 
(1\'111rn on sales and profit) was Jcternuncd by 1mkpl'nden1 v,mablc:. (product 1nnovat1on, teclmolog1cal 
11111,n a11on. d1strtb1111un & market 111nova11on. F- Values stutistics of 34 400, 33.100 and 31300 respectively 
showed that the overall equation is significant at p=0.000<0.05, 
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V. Conclusion and Recommendotions 
The research findings indicated that Entrepreneurial Innovation Orientation strategy exert a great 

mlluem:e on performam:e of return on snles and profit in paint mnnufactunng firms in Lagos state, Nigeria. This 
cunlirms that cntn:prem:urs have: the: willingness to support cre.itivity, introduction of nc:w innovative products 
and technology and same: time: take advantage: of market opportunities. Finally, firms ability to rc:congnisc new 
upponunilles and compete favourably with other competitor.; confirm an increase in sales and profit returns.It 
was also revealed that all the variables of entrcpreneurinl mnovationorientation Jointly and relatively contributes 
tu pi:rformancc of sales and profit return of the mnnufocturing firms in Lagos state .. The study therefore 
h.',l•mmended that all entrepreneurs and managers of paint manufacturing firms should adopt innovative based 
t"lllfl.•preneur..h1p thnt c.m bring about performance of high return of sales and profit over a period of time. 
I .i, thcrmorc, 11 \\ ;1~ .ilso n:cumrm:ndcd that cntrc:pn:m:urs ~houkl implement an entn:prcncurial innovative 
l'' ._-n1a11on strah:g~ in lus processes. methods, practice and decision making activities of the firm with the: aim of 
achieving overall performance. Therefore, the limitation envisaged in this study was mainly the correctness of 
extracted data since the data used are published financial reports, data from internal financial records of the 
lirms and personal interaction with the Paint manufacturing firms. Any error m ligures in the prepnration of 
finilncial reports and internal records would affect the result of the study since this data was used in analysis. 
Inability of the researcher to cover a I 0year.; period of dntn of data extraction of registered non- quoted patnt 
companies in this study might affect the generality of findings. The study contributed to knowledge by 
considering the all variables of Innovation Orientation strategy in quott:d paint manufacturing firms in Nigeria 
by making used of secondary data with respect to Innovation orientation strategy and performance indicators 
such as sales nnd profit co, ering a penod of 2012-2017.Also, many empirical studies had mndc used of primnry 
d111a through the means of questionnaire. However, the sludy contributed to knowledge by employing secondary 
data to analyzethe variables with a combination of primary data. 
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