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Question 1

(a) Banks in order to reach/capture their customers who are spread over in many
locations; to assist them create awareness of the services they provide. On this
note, you are required to discuss what you understand as Marketing of Financial
Services. Smarks

(b) Identify five Financial Services Firms that can benefit from these services. Smarks
(c) What are five support services that services firms provide to customers? 5marks
Total 15 marks
Question 2

(@) Inwhat ways do the under listed benefactors enjoy financial services:

(i)  Individuals

(i)  Commercial Businesses
(iif)  Health care facilities providers

(iv)  Education Institutions
(b)  Of what importance are financial services to the various institutions?
Question 3

(a) Digitalization has been found to be very essential to organizations engaged In the
marketing of financial services. You are required to discuss ten (10) major ways It has
assisted financial services in achieving their marketing goals. 10marks



(D) Give a aetaiiea adiscussion on your ungerstanding or the aigitalizaton In rinancial service

marketing. smarks Total 15 marks

Question 4

Banks devices a process of market segmentations and nomenclatures. In view of this
assertion, you are required to discuss the basis of market segmentation. 3marks

(b) What are the seven (7) advantages you can identify with brief discussion on each.
7marks
(c) Identify and discuss five (5) disadvantages. Smarks Total 15marks
Question 5
Banks in order to achieve efficient allocation of their financial resources to various
demanding sectors while considering the risk factors. You are required to discuss the
following challenges and risk factor facing bank services to the following sectors:
(i)  Agricultural 3marks
(i)  Construction 3marks
(i) Communication 3marks
(iv) Energy (oil & gas) 3marks
(v) Food & Beverage 3marks Total 15marks
Question 6
In Financial Services Marketing strategies and planning, banks are expected to employ
a well defined marketing strategy for a successful operation. You are required to
discuss four (4) identified strategies. 4marks
(b)  What are the eight (8) components and representation of an effective marketing plan?
8marks
(c) Inview of review of previous and current marketing plans, you are required to discuss

the following:
(i) Situation Analysis
(i)  Office location

(ii)  Business potential 3marks Total 15marks

et W



