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INSTRUCTION: ANSWER ANY FOUR QUESTIONS

QUESTION ONE {15marks)
(A) Define Management Information System (MIS) and briefly discuss its main components
(8mrks)
(B) Briefly discuss the strategic uses of Information Systems 1o give businesses a compelitive
advantage (7mrks)

QUESTION TWO (15marks)
(A) Briefly discuss Systems under the following aspects:
e Characteristics (3mrks)
e Major components (3mrks)
e Types (3mrks)
(B) There are three main categories of Information used for effective business management. With
the aid of a diagram, differentiate among the three calee,ones Identify spectf’c types of M[S
in each of these categories (6mrks)

QUESTION THREE (15marks)
(A) (1) Highlight the general characteristics of Information and the essential characteristics of
quality Information for effective decision making (3mrks)
(ii) Discuss the different ways of obtaining [nformation for MIS (3mrks)
(B) (i) Briefly discuss the main functions of MIS (dimrks)
(i) Briefly discuss five (5) characteristics of MIS (Smrks)

QUESTION FOUR (15marks)
(A) Discuss the following Information System concepts:
o LERP (3mrks)
e  KMS (3mrks)
(B) (i) Write a short note on the Software Development Life Cycle (SDLC) (5mrks)
(ii) Highlight 8 codes of conduct essential for ethical and professional behavior as it
applies to Management Information Systems (4mrks)

QUESTION FIVE (15marks)
(A) Differentiate between the following:
{i) OLAP and OLTP (dmrks)
(i) ESS and DSS (3mrks)
(13) (i) MIS isaimed at improving the quality of decisions made by decision makers. Highlight
the important steps of the decision-making process (4mrks)
(11) Brietly discuss decision making models (4mrks)

QUESTION SIX (15marks)
(A) Brietly discuss Supply Chain Management (SCM), clearly identifying its scope, objectives
and advantages (7miks)
(13) Briefly discuss Customer Relationship Management (CRM), clearly identifying its functions,
ady antages and disadvantages (8mrks)




